Stock Photography

An introduction

Steve Heap



What is it?

Photographs already available to meet the

needs of a desig

ner rather than commissioned

Available on-line and searchable
For “sale” under various licensing options

Available for we
news outlets, ac

0 use, prints, magazine and
vertising, products —

everything exce

ot objectionable purposes









Uploaded to stock sites 5 Feb 2011:

Shutterstock: 142 downloads: $154
iStockPhoto: 4 downloads: $14.70

Difficult to track the sales of a single
Image across many sites...
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Releases

e Releases are legal documents giving the
photographer the right to publish the image:

— Model releases — the right to use the image of a
person recognizable in the photograph

— Property release — the right to use the likeness of
a building, art object, or any trademarked product

e Surprising complex topic!



Model Release Required




No Model Release




Types of Stock

e Editorial: For news-related stories and
textbooks — no need for release as it is
covered by “fair-use” copyright law

e Commercial: Any recognizable person must
sign a release, buildings are less clear — the
design of some modern buildings are
copyright — eg Sydney Opera House



Editorial
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Rights Managed vs Royalty Free

* Rights Managed: Image is licensed for a
particular purpose and with a price that varies
with that use. History of use can be tracked.

* Royalty Free: Image is licensed in broad
categories with no tracking of the actual use.

— Illustrational use would be one price
— Resale or Product use is more expensive



Micro vs Macro Stock

* Tricky to define exactly!

* Macro — more traditional Rights Managed
Stock. How things used to be for professional
photographers. Higher prices per use.

* Micro —on-line, Royalty Free, lower prices,
higher volumes



How low is low?

Is Micro stock devaluing the worth of photographers?

Managing a stock library used to be hard and
expensive:

— Catalog film, run demo prints, courier to the client,
manage the licensing, provide final print

— Now “everything” is digital. Client can find and download
with one click. The base of photographers has exploded

If a high quality image is available for $20, who will pay

the traditional $1000 we used to get?



Should you take part?

* Are you willing to accept 33c for the license of
one of your photographs?

* Are you willing to spend considerable time
keywording and describing your images?

e Are you happy to focus on saleable shots
rather than a fine-art photograph?



How much can you earn?

e 2010 survey of 522 microstock contributors:

— 394 were part time
* Average earnings $9,265, Median $2,000
* Average portfolio— 1,089

— 128 were full time

* Average earnings $31,385, Median $12,405, Max
S450K!

* Average portfolio— 2,851



$1,200.00

$1,000.00

$800.00

$600.00
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The main microstock sites

* The “Microstock Group” maintains a monthly poll of its
members and ranks sites by earnings

* Shutterstock

* iStock

* Dreamstime

* Fotolia

123RF

Canstockphoto

And 10 others with some reported earnings
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Mid-Stock sites

* Alamy and Panther Media accept all
photographers

e Sales are under both RF and Rights Managed
terms

e Alamy accepts all technically competent
INERES

— No rejections for “no commercial value”






Alamy:
1 Download

©
=

o
=
S

(V)

| -
2
o
4
)

o)
5=
(%)
e
o
=



GEVEGGIE

(GARDENING TIPS

Stuff You'l Love March of the Brown Marmerated Stink Bug

Search this Site
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What is involved?

Take saleable images:

— No logos, no people without releases, no dust spots, no
noise, sharp and well exposed

Keyword and Describe

— 30 - 50 keywords that describe the image
— Title and Description

Export JPEG in SRGB color space
Upload to stock sites
Visit the site to assign to categories



Help available

Lightroom — excellent for managing images,
ceywording, exporting

Lightburner — site which distributes to the main
stock sites to save uploading effort

DeepMeta — software that helps manage the
intricacies of iStock uploading

StockMon — monitors daily sales and income
Each site — provides some sales information







Should you do it?

| don’t know!

Not for everyone — a lot of work with some
disappointments along the way

— Rejection can be hard to swallow

Steady stream of income

Set vacations and equipment against tax...
Find fame and fortune......
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Chocolate-Eaters More Likely To Be Depresse

By on at 3:21PM K Like

Do you eat chocolate because you are sad? Or are
you sad because you eat chocolate? The
conundrum, known as Guisewite’s Paradox, has
plagued philosophers for generations. And now,
Science has tackled it! Do they have an answer for
us?

Participants in a recent study of dietary intake and
chocolate consumption were given a mood test to
screen for possible depression. Those who scored

m

highest ("possible major depression”) consumed the
most chocolate — almost 12 servings a month.
Those who scored "not depressed” only ate 5.4

servings a month.

So what is it about chocolate that attracts the
saddoes? Science has a few ideas.

Theory 1: You Eat Chocolate Because You Are Sad

€€ 1t could be that depression stimulates chocolate cravings as a form of self-treatment.

Chocolate prompts the release of certain chemicals in the brain, such as dopamine, that
produce feelings of pleasure.
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